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Introduction 

Within the project “We care” supported by BCSDN Macedonia and funded 

by SIDA, representatives of Belhospice Serbia, Civic Alliance Montenegro, 

Sue Ryder Albania, exchanged good practices regarding collaboration with 
the corporate sector in supporting community initiatives.  

Corporate Social Responsibility (CSR) is the commitment of business to 

contribute to sustainable economic development, working with employees, 

the local community, and society at large to improve quality of life, in ways 

that are both good for business and good for development of the broader 

community.  

As social and economic challenges become increasingly complex, surpassing 

the capabilities of any single actor to address them, collaboration among 

social sectors (cross-sectorial partnerships) became necessary to enable 

growth. 

The overriding need to deliver sustainable and equitable support to 

vulnerable and poor citizens underscores the importance of achieving 

effective strategic partnerships to increase its collective impact. 

To be recognised players and affect changes in an effective manner, regional 

partners discussed models of corporate engagement in fundraising and 

volunteering. Best practices and examples are formulated in the document 

Case studies with the aim to be used as a learning tool to transfer knowledge 

and practices among partners to be able to apply new knowledge into their 

future organisations’ development programs. 

The cases are identified by representatives and experts from the region that 

attended the workshop which were recognised as the most relevant and 

important for their future fundraising and organisational developments.  

 

COOPERATION BETWEEN THE CORPORATE SECTOR AND CIVIL 

SOCIETY ORGANISATIONS   

The trend of a growing trust in non-profit organisations continued. 

Cooperation between CSOs and corporate sector is at an early stage in Serbia, 
Montenegro and Albania. 

CSOs pursue activities to relieve suffering, promote the interests of the poor, 

protect the environment, provide basic social services, or undertake 

community development. As for the cooperation with CSOs, corporates 

placed the greatest trust in a very limited number of foundations and 

organisations. In some cases, CSOs also acted as intermediaries in raising 

funds for other institutions.  



In Serbia, it is estimated that EUR 34.5 million1 was donated in 2019. As in 

the previous years, the largest donations were directed to healthcare, support 

to marginalised groups, poverty relief and education.  

Philanthropy in Montenegro has been recording positive developments.  

The most active and the most generous donor type in 2021 was the corporate 

sector. Institutions received the highest percentage of donation instances 

given by the corporate sector. The most supported cause was marginalized 

groups, with an increased percentage of donations towards healthcare, 

education and poverty relief followed. Support to marginalized groups 

continued to be the most supported theme through the work of non-profit 

organizations. 

There is no updated data on corporate giving to CSOs in Albania. According 

to the report of Catalyst, more than 50% of all donations in Albania in 2018 

were directed to recipient entities in the Tirana region. Elbasan (5.9%), Berat 

(4.9%) and Vlorë (4.9%).2 

Corporate sponsorship is a form of marketing in which a corporation pays 

for all or some of the costs associated with a project or program. In exchange, 

the company gets its logo exposed, earning attention and generosity.  

Sponsorship is a concept where companies provide cash to CSOs or local 

institutions to organise sports and cultural events or procure necessary 

equipment so to enable better quality of life for citizens.  

In exchange, the company gets its logo exposed, earning attention and better 

reputation and branding.  Sponsorship is not only about financial support. 

Sponsoring through products is often an alternative or additional element. 

Sponsorship can be considered a form of marketing communications 

because it seeks to raise awareness and appreciation of the corporation 

among the given target audience. 

Direct donations are widely the way of giving where companies are allocating 

sums of money to fund specific initiatives in the community that are 

requested by CSOs or institutions.  

The running trend of corporate responsibility and support to the community 

is corporate volunteering as a form of social responsibility carried out by 

companies in relationships with non-governmental organizations (CSOs). 

Its specialized expertise, after all, will be most useful in addressing problems 

related to its field. Particularly, employment and volunteering relationships 

 
1 https://catalystbalkans.org/DownloadFile.axd?strategy=contentitemdocument&fileName=c1323a75-ba2e-
49ae-a51b-7005f300abfa.pdf 
2 https://catalystbalkans.org/DownloadFile.axd?strategy=contentitemdocument&fileName=e091ef0a-9dad-
460d-b0eb-d4244a6d2f8c.pdf 



appear to be catalysts for the creation of mutual value in the organizational 

relationship between a company and NGO.  

 

Case studies Serbia 

BELhospice team at the Belgrade marathon 

 

BELhospice team at the 

Belgrade Marathon is a 

charity event established with 

the aim to raise funds for 

Belhospice multidisciplinary 

team so to provide free of 

charge palliative care services 

to cancer patients and their 

family members and at the 

same time, to promote the 
importance of healthy and 

sport lifestyle. At this event both companies and individuals can participate. 

A person who runs does not have to be an experienced runner to take part in 

the marathon because there are three races a runner can choose from: 

marathon (41km), half marathon (21km) and Fun run which is only 5 km 

long so anyone can participate. BELhospice participates at the Belgrade 

marathon but registers its own runners. Majority of the BELhospice runners 

participate in the Fun run together with their families. BELhospice is the 

biggest running team and the most visible one at the Belgrade Marathon. 

There are 4 sponsorship packs BELhospice offers to companies: powered by, 

gold, silver and bronze where donors provide specified sums of money.  

Participation fee for an individual is 30 EUR and individuals can launch their 
own campaigns to engage more runners and volunteers to run for 

BELhospice. BELhospice provides rewards for 5 runners who engaged most 

new runners to run for the BELhospice team. This way more than 150 

runners were engaged in the BELhospice team at the Belgrade marathon 

2022. Runners pledge to raise funds for BELhospice cause and in this way, 

they have direct impact on the life of BELhospice beneficiaries – cancer 

patients and their family members. 

 

All BELhospice runners receive goody bags with t-shirts and products of our 

sponsors (sport supplements, honey, non-alcoholic beer, chocolates, sport 

towel, etc.). At the event BELhospice provides water, sandwiches, chocolates, 

fruits, and massages to all BELhospice runners. All these products and 



services are donated to BELhospice as in-kind support. There is a big 

BELhospice tent at the event and logos of all sponsors and donors are applied 

on it.  

During the marathon more than 20 volunteers are engaged to help 
BELhospice team in organization of the event – to give the information to 

runners, to sell t-shirts during the event, give water and sandwiches to 

runners, pack all products in goody bags… 

Two days before the Belgrade marathon, each year, BELhospice organizes a 

Pasta Party where all runners, both from companies and individuals, and 

volunteers are invited to attend the event. At the event BELhospice promotes 

runners and volunteers who have supported BELhospice for years and who 

engaged the greatest number of new runners in the BELhospice team. They 

share their experiences and motivation why they support BELhospice. This 

peer to peer sharing experiences is one of the ways how BELhospice engages 

more volunteers every year, because it is a motivation for new people to 

volunteer at BELhospice. 

 

 

 

At 35th Belgrade Marathon 2022, BELhospice raised 35.000 EUR and 

engaged more than 500 runners. Famous actors, football players and 

influencers were engaged in the promotion of the BELhospice team. 

The first BELhospice team at the Belgrade marathon was organized in 2012. 

and since then, BELhospice raised 231.500 EUR for free of charge services 

for cancer patients and their family members. This enabled BELhospice to 

provide 7.200 home care visits to cancer patients and their family members. 



Matching funds – corporate volunteering 

 

 

 

BELhospice is registered on the Benevity platform which empowers 

corporate giving, volunteering, and grant-making solutions for companies. 

There are no costs for CSOs to sign up. When a CSO creates a Volunteer 

Opportunity on the platform, people using Benevity will be able to search for 

it using the title, navigating from a profile and/or setting their location, skills 

and interests. Creating Volunteer Opportunities helps more people find, 

connect with, and support a CSO. 

Once volunteers are engaged in supporting the cause, they track their 

volunteer hours, and the company donates their volunteering hours to a 

chosen CSO and cause. This is how employees from BlackRock, company 

with its offices in Belgrade are engaged in work of BELhospice. They 

volunteer both in work with the beneficiaries – cancer patients and their 

family members and in organization of BELhospice fundraising events. They 

track their volunteering hours, and the company donates to BELhospice 25$ 

for every volunteering hour of an employee. This way they have direct impact 

on the life of BELhospice beneficiaries – cancer patients and their family 

members. Director of the company also volunteered at the BELhospice 

events to give an example and to motivate their employees. 

Personalized dashboards on the platform make it easy for volunteers to see 

their upcoming commitments, check on available volunteer rewards and, 

most importantly, track their activity throughout the year, so they feel a sense 

of connection, purpose and impact that leads to greater engagement and 

pride.  



BlackRock employees have volunteered for BELhospice this way since 

September 2021.  Since then, until June 2022 an amount of 8.000$ was 

raised for free of charge palliative care services for cancer patients and their 

family members. 

 

BELhospice Charity Ball 

BELhospice Charity ball is the biggest BELhospice fundraising event and one 

of the most recognised social events in Belgrade that takes place each year in 

December.  

The event gathers from 300 to 400 guests, representatives from the 

diplomatic corps, corporate sector, and individual donors. In 2022, 80% of 

income comes from the corporate sector.  

 

BELhospice organised the 12th BELhospice charity ball A Midsummer 

Night’s dream and managed to raise 130.000 EUR to enable free of charge 

services for cancer patients and their family members in Serbia. Each year 

there is a different theme such as James Bond, A Cruise with a purpose, A 

Night at Oscars, Treasures of Serbia etc. around which the cultural program 

is developed. Famous artists, dancers, actors, and singers donate their 

talents to make the evening unforgettable. The event takes place at 

prominent venues such as Hyatt Hotel or the White Palace. 

 

The Fundraising Committee team, composed of volunteers, works together 

with BELhospice to secure vouchers for 400 lottery items from different 

entrepreneurs with a value of 20 EUR, 10 live and 40 silent auction items 

that include paintings, experiences and interesting travels in Serbia and 

abroad which are sold to the donors during the event. The value of items at 
the live auction is 1.000 EUR starting price and the value of items at the silent 

auction ranges from 50 EUR to 800 EUR.  



The major sum comes from sponsorships from the corporate sector which 

range from 10.000 EUR for powered by sponsor, 5.000 EUR for gold and 

3.500 EUR for bronze sponsor. The tables for individuals are sold for 1.500 

EUR. 

The whole organisation of each auction is conducted by at least 20 volunteers 

who are engaged in selling lottery, silent auction and charity lots. 

Corporate sector companies mainly invite their staff or partners for the event 

or guests who are willing to donate. 

High visibility of sponsors and donors are presented through positioning of 

the logos of companies on screen walls, during the program and thank you 
note to all sponsors and donors are placed on different locations on 

billboards.  

The event is very exciting, full of challenges and expectations. The total sum 

raised is shown at the end of night where everyone celebrates the 

achievement. 

  

BELhospice Sustainability Club 

BELhospice created Sustainability Club with the aim to ensure corporate 

sector support, foster long lasting partnerships and enable sustainability of 

BELhospice services. BELhospice sustainability Club was established in 

2018 with 34 companies and reached 63 corporate sector companies and 31 

individual donors in 2022. 

Corporate sector members ensure yearly amount of least 3.000 EUR 

dedicated for BELhospice operations. 

These companies received Sustainability Club passports and tokens with 

Sustainability Club logos which they placed on their web sites as a sign of 

recognition of their CSR strategies. 



Also, BELhospice 

organises each year a 

networking event for 

its members at which 

key BELhopsice 

achievements or new 

project initiatives are 

presented to the 

donors. In 2022 

BELhospice has 
organised 

Sustainability Club 

event at which the new 

project Hospice in the 

Home for Children was 

presented to the 

donors. At this event 

over 30 companies 

granted their support 

to the project. 

Apart from the donors, 

project partners were 
present to learn new 

experience and see 

models of establishing 

cooperation with the 

corporate sector 

donors. 

 

Case studies-Montenegro 

Philanthropy in Montenegro is at an early stage of development regarding 

CSR and NGO cooperation but has been recording positive developments.  

The most active and the most generous donor type in 2021 was the corporate 

sector, with increased activity.3that allocated funds to institutions that serve 
social and health issues of the communities. 

According to the research about philanthropy conducted by Catalyst 

Balkans, the institutions received the highest percentage of donations 

provided by the corporate sector.  

 
3 https://catalystbalkans.org/DownloadFile.axd?strategy=contentitemdocument&fileName=dfca58e3-f767-
4b06-82ea-fd05d17599e4.pdf 



Support to marginalized groups continued to be the most supported theme 

through the work of non-profit organizations and healthcare, education and 

poverty relief follow. 

A lot still needs to be done a lot to ensure trust between CSOs and corporate 
sector companies as there are no many CSOs that are recognised to have 

capacities to provide social services.  For this reason corporate sector is 

providing funds directly to social and healthcare institutions. 

Civic Alliance does not have experience in obtaining funds from the 

corporate sector and is mainly funded through projects supported by 

international donors.  

However, Civic Alliance is strongly connected with the community and 

resolves multiple issues that are identified as community needs and local 

issues. Civic Alliance aim is to create programs that will involve support of 

the corporate sector and more active volunteering. 

Case studies that are presented are taken from media reports and direct 

contacts with the corporates. The examples show CSR engagement in 

Montenegro and do not envision only samples of CSO-corporate sector 

relationships.   

Various companies and SME members of the Montenegrin Chamber of 

Economy provided considerable investments to two healthcare institutions. 

A total of EUR 50,000 was donated for the purchase of an ultrasound device 

for the Institute for Children's Diseases in Podgorica and the reconstruction 

of the Clinic for Internal Diseases at the Montenegro Clinical Center. Apart 

from direct giving, Porto Montenegro organised a Gala dinner and collected 

from individuals’ donations the amount of 15.660 EUR in support of Kotor 

hospital. 

Regarding corporate cooperation with CSOs, Telekom Montenegro and 
Mastercard donated 12.000 EUR to Red Cross Montenegro to support 
vulnerable groups of elderly population who live in rural regions. The 
campaign -Caring about elderly -envisioned contribution of 0.5 EUR for each 
transaction made during two months. 

Organisation Budi Human me organises SMS campaigns to collect funds for 

children that need healthcare abroad. In addition, the collection boxes are 

placed in shops, shopping centres are envisioned and enabled by the 

corporate donors. 

Telekom Montenegro has established volunteering Club and continuously 

organises actions aimed at improving environment, donate blood and 

participate in other activities that are identified as a need of the community 

and necessary for development of Montenegrin society. 



The Project Who has nothing there but has us to help implemented by 

foundation Volunteers of Montenegro aims to gather support for the most 

vulnerable population groups in the whole region of Montenegro. The project 

involved around 70 persons in different actions and was supported by 

corporate donors including Erste bank, IDEA, Intersport, Obuca Minja, AD 

Mind.  

 

 

Case studies Albania 

Fundraising in Albania remains to be the most challenging issue for civil 

society organizations in the country even if according to the Global Giving 

Index (GGI) Report 2021, Albania is ranked 65th place among 150 countries. 

Compared with the last GGI Report, Albania has improved significantly by 

40 places. Remarkable progress is done in the three giving behaviours: 

helping a person in need, donating money, and volunteering time.  However, 

companies are far from being a big a source of income for CSO. Currently the 

main sources of income available 4 for CSOs in Albania are: 

Grants from national/international donors 

Government funding including grants and subsidies, as well public 

procurement 

Revenue-generating activities such as fee for services, membership fees, 

investments, monetization of assets, etc. 

Philanthropy or donation of money, in-kind from individuals, corporations 

According to one of the latest reports 5 on CSOs, in Albania there are 11.962 

non-profit organizations registered and one of the main findings is that the 
financial viability of the sector remains very weak, their activities being 

donor dependent, especially on the foreign donor support. There is also very 

little transparency and accountability of public funding support to CSOs. As 

part of a survey, 71% of the organizations in Albania declared to have received 

foreign funding by embassies, foreign private institutions, etc. The funds 

from the European Union are ranked in second place with 54% and although 

there is no legal regulation for individual donations, 21% of CSOs declared to 

have received funds from the latter. Referring to public funding, 17% of CSOs 

stated that they have received funds from National government institutions, 

while 10% of the surveyed CSOs from Local Self-Government Units. Also, 

regarding the corporate environment, it is important to note that only 13% 

 
4 Crowdfunding platforms: an alternative source of funding – Partners Albania 2019 
 
5 Monitoring Matrix on enabling environment for civil society development – Country report for Albania, 2020 



of the financial resources came from them. Which in comparison with other 

countries is a very low percentage. 

The reason behind this small percentage is the lack of incentives for 

corporate giving as well as for individual giving.  The only law that provides 
some incentives on corporate donations is Law no.7892/1994 “On 

Sponsorship”, as amended. The law recognizes as a deductible expense, up 

to 5% of profit before tax, for the press publishers and publication of 

literature, scientific and encyclopaedia, and for cultural, and artistic 

activities up to 3% of profit before tax. For sports activities, in 2020, the 

Ministry of Education and Sports proposed some legal amendments to the 

Law on sponsorship, still pending approval. 

Based on it, the following tax exemptions were stipulated:  

for sponsorships in the cases of the most popular team sports, a deduction of 

up to 20 % on profit before tax is recognized, and  

for sponsorships in the case of less widespread sports, a deduction of up to 

10% of profit before tax is recognized. 

The existing laws do not recognize donations from the individual as tax-

deductible for purposes of personal income tax. This, together with lack of 

fiscal facilities puts charities and other civil society organizations in a 

difficult position. 

Fiscal treatment and VAT refund was one of the issues raised by CSOs at the 

“National Conference for Civil Society in Albania 2020” organized by the 

National Resource Centre for Civil Society in Albania in December 2020. The 

fiscal treatment of the sector including VAT refund for grants still constitutes 

a concern and is negatively affecting CSOs' operations by shrinking the CSOs' 

activities.  

Volunteers are a very important part of human resources in CSOs however 

in Albania the law did not encourage volunteering until recently. In 2019, the 

legal package on volunteering was completed with the legal acts foreseen in 

Law no. 45/2016 on volunteering, the main legal act for the formal regulation 

of volunteering in Albania aiming to increase citizens’ engagement and 

participation in social life. As evidenced and regularly reported by CSOs 

working with volunteers, the law presents a series of uncertainty and lack of 

clarities that have negatively influenced the involvement of volunteers in 

CSOs. Considering in 2020, the National Resource Center for Civil Society in 

Albania prepared a legal opinion on the legal framework on volunteering and 

its implementation. The opinion provides concrete findings and 

recommendations for amendment of the law. The law tries to regulate the 

volunteering engagement, while this engagement is based on the willpower 

of everyone any time that he/she thinks he/she can contribute for the public 



good and interest. In this aspect, the law should avoid regulation of 

volunteering in the sense that volunteers should be registered to exercise this 

willpower. As stipulated in the law, the Register of Volunteers should 

recognize the contribution of volunteers in society and avoid potential 

misuse for financial and fiscal gains. 

Regarding statistics, there are no official data on the number of volunteers 

engaged in the civil society. A report6 mentions that 64% organizations (out 

of 120 surveyed) have between 0 – 10 volunteers. The only difference is 

observed in organizations represented or created by youth, in this case these 

organizations report the involvement of over 60 volunteers, mainly students. 

These organization mainly organize campaigns, raise awareness and 

advocate for the rights of youth, children and sometimes women. 

Despite the limitations of the legislation and very little to no tax deduction 

for companies that want to support civil society organizations and get 

involved in building a better community, corporate giving is present in 

Albania, not at a large scale but it is there. Based on the information 
published in the last two7 years8 we can identify the top corporate donors in 

Albania: Credins Bank, Raiffeisen Bank, Vodafone, Balfin Goup, CFO 

Pharma, American Bank of Investment, Trans Adriatic Pipeline Albania, Top 

Chanel, Lajthiza, Grant Thornton. 

 

Case studies Albania 

World Hospice and Palliative Care Concert - Ryder Albania 

Association  

Ryder Albania Association (RAA) is a registered non-profit charity 

organization, which has been providing since 1993 – with the financial 

support of international and local partners, donors, and individuals- 

interdisciplinary home care service for terminally ill patients and elderly 
with chronic diseases in Tirana and Durres municipalities. 

RAA organizes every year a charity concert to raise awareness of the high 

need of palliative care in Albania and to fundraise for the palliative care 

services provided free of charge for terminally ill patients in the Municipality 

of Tirana and Durres for 29 years. The event is supported equally by the 

private businesses, local authorities, and the diplomatic environment. The 

event has lots of potential and is very much appreciated by the local 

community. In the last years the concert was affected by the limitations of 

the Covid19 pandemic regarding the number of people in the concert venue. 

 
6   Monitoring Matrix on enabling environment for civil society development – Country report for Albania, 2020 
7 Philanthropy Magazine editions 1st;2nd and 3rd 
8 https://www.catalystbalkans.org/en/report/top-50-donors-per-country 



In 2021, the event managed to raise approximately 350.000 Leke. 80% of 

the money came from companies while 20% from ticket sales.  

 

Partners Albania for change and development – Giving Circle  

Partners Albania is an independent Albanian NGO established in 2001, 

working to support civil society and facilitate inter-sector cooperation to 

strengthen democratic institutions and advance economic development.9 

Partners Albania is a member of the Code of Standards for Civil Society 

Organizations and plays the role of Secretariat of the Code through the 

National Resource Centre for Civil Society in Albania. 

An early event - Giving Circles brings together between 70-90 participants, 

individuals, representatives of the business sector, donor community, 

diplomatic institutions, civil society, media, etc., who provided financial 
support, material, and free consultancy for the implementation of the three 

initiatives presented by other organizations that request support. In 2021 

over 3,000,000 Leke (25.000 Euro) were raised. Smaller organizations like: 

Social Change Initiative ARSIS, New Vision and At the Bridge Center were 

among the beneficiaries of the funds collected.  

 
9 https://partnersalbania.org/about/introduction/ 

Image 1 – Sue Ryder benefactor registering at the entrance for the Leave no-one behind Concert to mark the World Hospice and 

Palliative Care Day 



Image 2 -Representative of Partners Albania holding a speech at one of the Giving Circles events 

 

RedForKids 

Spotting an opportunity to support the Albanian government and to ensure 

all Albanian children continued to receive an education during the COVID-
19 lockdown, the Vodafone Albania Foundation launched its #RedForKids 

initiative. Partnering with the Albanian Ministry of Education, Vodafone 

Albania donated 5,000 smart devices and SIM cards with unlimited online 

learning data access to those children most in need. "Red for Kids" campaign 

continued the mission to enable children of families in need from all over 

Albania access to the online learning system.  

Throughout October 2020, Vodafone Foundation organized in the premises 

of "Kus" school in Kashar, Tirana the event "Digitalization, for more access 

to education”, where the donation of 10,000 smart equipment was presented 

with the intention of no one being left behind in the learning process. So far 

Vodafone through #RedforKids has contributed 15,000 smart devices, one 

of the most important donations for the education system in Albania. 
Involvement of employees as volunteers has been observed in this project. 

 

 

 



Image 3 – student receiving a smart phone from a Vodafone employee as part of the #RedForKids Campaign 

 

Albanian Children Foundation - Gala Dinner 

Giving for sick children-gala event 

Albanian Children Foundation is a non-governmental, non-profit, and 

independent organization, which mission is to create humanitarian 

opportunities for healthy growing of sick children, those with special 

physical and social needs, orphans; help the elderly, families in needs and 

parents with many children, contributing to sustainable solutions to their 

problems for a better future.10 

The Albanian Children Foundation is run by Mrs Liri Berisha, paediatrician, 

UNICEF Ambassador and wife of the ex-Albanian President and Ex-Prime 
Minister and organized a fundraising gala to raise money for the 

construction of the National Development Center for Children. The event 

received great support from the corporate environment as well as from 

individual donors. 200.000 euro were raised as part of that event. The 

success of the event was generated not only by the great cause that it is 

supporting but also by the people behind.  

 
10 http://www.albanianchildren.org/en/mission/ 



 

Image 4 – Activity with beneficiaries of the Albanian Children Foundation 

 

Smile.al platform 

Smile.al is the first Albanian crowdfunding platform. It was launched in May 

2021 as an initiative in support of innovative initiatives, mainly for 

marginalized communities in the country. In the first call, Credins 

Foundation announced the first 5 initiatives in the areas of social welfare and 

solidarity, education and training, environment, innovation, and sports. This 

enables fundraising for local initiatives, through donors from all over the 

world, giving everyone the opportunity to contribute not only financially but 

also voluntarily for their implementation. On this platform the project 

‘’Green house for children and youngsters with intellectual disabilities’’ 

managed to raise over 2 million Leke. The project of the greenhouse is meant 

to directly affect 127 children and youngsters with intellectual disabilities 

between the ages of 6-18 years old who are studying in the special school 

“Luigj Gurakuqi” in Tirana. The main aim of the action is to create a friendly 
learning environment for children and youngsters with intellectual 

disabilities and in addition to plant cultivation, it will also help them to build 

skills for life and the labour market. Their goal with the project was not 

simply building a greenhouse but also empowering children and youngsters 

with intellectual disabilities.  



As a conclusion based on the resources consulted during this study, it has 

been observed that there is not sufficient data regarding donors and donor 

trends. It was also found that the current legislation in Albania is not 

encouraging donors to engage in financially supporting civil society 

organizations with their projects as for example the tax exemption difference 

for corporation supporting famous sports teams (20%) and CSOs working in 

other fields like health or education (between 3% and 5%). 

There are only a few companies that have or/and are ready to use their CSR 

department (Corporate Social Responsibility). The way of giving in Albania 

does not follow any standards and protocols of giving, it is not a regulated 

process and in certain circumstances it is very hard to trace because of the 

cash donations. At the same time is has been observed that culturally 

Albanians do not trust charities and other CSOs and they would rather 

donate to support a specific case than support with a donation the work of a 

charity. Most successful fundraising campaigns have been those ones 

dedicated to children that suffer from various life limiting conditions. Based 

on the only statistic11 in the field of donation we can see that the top areas 

are in support of Marginalized Groups (35.61%), Healthcare (18.07%), 

Poverty Relief (17.54%), Seasonal Giving (11.75%), Education (6.67%), Art 

and Culture (3.33%), Preservation & Protection of the Environment (2.11%), 

Sport (1.4%), Response to Natural Disaster (1.4%), Heritage (0.7%) and 

Animal Protection (0.7%). However, if we look at the statistics regarding the 
final beneficiaries in the fields of donation mentioned above, we will observe 

that over 60% are children and youth and only around 10% are adults while 

adults with terminal illnesses are represented only by 0.17% of the total 

registered donations in the country. Therefore, this domain is yet to be 

developed in the areas of legal framework and guidelines for implementation 

for the corporate giving and volunteer involvement to make its full impact in 

the development of the society.  

 

 

 
11 Philanthropy Magazine 3rd Edition  


